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Take-AWAYSPerceived year-round
availability of FV at the

primary source (% women) 

Fruit Veg

High proportion (>80%) of women in the sample
reported  buying FV for consumption. Vegetable were
bought either daily (35%) or weekly (62%) but fruit were
mostly bought weekly (76%) or monthly (19%)
Women bought fruit primarily from a market but
vegetable from multiple sources including market,
kiosks, mobile vendors and farms
While markets offered variety and lower prices,
women had to travel longer distance, spend more
time commuting and incur a travel cost
More than 1/3rd women considered FV were
sometimes or rarely available throughout the year 

Fruit Veg

Fruit Veg

“Kiosks are closer to home,
fulfill immediate need but

may not offer fresh produce”

What women said about
selecting a FV source?
(insights from qualitative

research)

“Mobile vendors come outside
home and they have fresh

produce and quantity”
“I buy vegetables from
farms and not market,

because I am a vendor and
have easy access”

FV spatial accessibility**
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Quantitative household surveys with 2611 women
(15-49 y) across 33 villages in Arusha and
Kilimanjaro regions of Tanzania
Geospatial analysis to measure accessibility in FE
Qualitative research with 20 women across 3
villages including In-depth interviews, ‘Shop-along’
interviews, Community and FE observations

Where were women
primarily buying FV?

ConTEXT & METHODS

Understand the drivers (enablers and barriers) of fruit and
vegetable (FV) choices from women’s perspectives, with an
emphasis on the roles of food environments (FE) and food
safety 
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1: University of Edinburgh
2: International Food Policy Research Institute (IFPRI)
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What proportion of
women were buying

FV (currently) ?

Research embedded in CGIAR Research Initiative on 
Fruit and Vegetable for Sustainable Healthy Diets (FRESH) *

Mostly
available

Sometimes
or rarely

65% 60%

35%

 What proportion of women
perceived the journey

difficult/neutral?

35%

21%

1,2

Aim 1: Describe women's experiences of acquiring FV in the FE
including buying patterns, perceptions and spatial accessibility

How frequently were
women buying FV ? 

Daily

Weekly

Monthly

5%

35%

62%

19% 3%

76%

“Markets offer variety, low prices, and are
often the only source for buying fruits.
They also have household essentials

and we can conduct business”

(median of commute distances
and time)

40%

We want to thank all the respondents for their time and willingness to participate in the study, and we are grateful to the field team that collected the data. 
Thank you to all funders who support this research through their contributions to the CGIAR Trust Fund: www.cgiar.org/funders”, CGIAR’s Standing Panel on Impact
Assessment (SPIA) fellowship for the qualitative research and College of Medicine and Veterinary Medicine for the travel fund. 
The FRESH evaluation team members: Prof. Joyce Kinabo, Neha Kumar, Sonja Hess, Fusta Azupogo, Quinn Marshall, Eva Malindisa, and Kidola Jeremiah. We
acknowledge the efforts of Gayathri Ramani, Wiston Mwombeki, and the research assistants.

*The FRESH initiative aims to use/apply an end-to-end approach that simultaneously tackles accessibility, affordability, availability, and desirability challenges through
supply, demand, and FE activities in 4 countries one of which is Tanzania (read more here). 

Nishmeet Singh,

N.Singh-10@
sms.ed.ac.uk

**Accessibility (distance and time) has been calculated as the
return journey from home to source based on the reported
mode of transport.

https://eur02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.cgiar.org%2Ffunders&data=05%7C02%7C%7Ccafbbef26e714442828f08dce82a2e2e%7C2e9f06b016694589878910a06934dc61%7C0%7C0%7C638640515071234381%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=PNCLAVaJbyJXEY%2F2jPAryXvtoMCzeXNn%2Fy8GCCdXKt4%3D&reserved=0
https://www.cgiar.org/initiative/fruit-and-vegetables-for-sustainable-healthy-diets-fresh/

